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I study that finds a major gap between the importance &
real understanding of quality protein in daily diets in India
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Right To Protein, a nationwide public health awareness initiative,
released the findings of a study that uncovers a paradox in India’s daily
protein consumption habits. Over 2000 mothers were surveyed across
16 cities to understand the perception, knowledge and consumption
patterns that possibly lead to India being protein deficient. el
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Most mothers claim to be aware of protein & attach a high importance to it.
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myths are overshadowing protein
consumption in Indian homes

Leads to weight gain
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On an average of mothers who believe that protein leads to
weight gain also agreed that they would

prioritise the consumption of vitamins &
carbohydrates rather than protein.
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Now that paradoxes which undermine protein in Indian households are identified, it's time
to tackle subconscious biases that are keeping us from exercising our Right To Protein!

About the Protein Paradox Study: Protein Paradox, is a study by Right To Protein, developed based on the research conducted by commissioned research company Nielsen. The Protein Paradox study aims to understand
and identify the practical challenges that pose as a barrier to protein consumption in India, including common myths and practices about protein, and facilitate evidence-based discussions by focusing on data, statistics and
objective information. This study has been developed basis results from a survey which included 2,142 mothers of children in the age groups of 6-18 years residing in 16 cities across India. Right To Protein commissioned Niel-
sen to conduct this survey using a combination of Computer Assisted Personal Interviews (CAPI) as well as Face to Face (F2F) interviews in various local languages. The sample was based on the New Consumer Classification
System (NCCS) which classifies households in India based on two variables — education of the chief wage earner and number of consumer durables owned by the family. For more info, log on to www.rightoprotein.com .
About the ‘Right To Protein’ Initiative: It is India’s first communications & consumer advocacy initiative supported by several like-minded Indians, individuals, academicians, professionals, and institutions and is also support-
ed globally. In its initial phase, the initiative is open for all Indians who would like to join and/ or contribute to the initiative in any capacity including providing knowledge, technical support, or as promotional partners. Further,
this initiative will develop an ecosystem of professionals to drive protein awareness and debunk myths & misconceptions about protein as a critical macro-nutrient for human health. The ecosystem will also aim to improve
the quality & consistency of different types of proteins consumed in India and thereby lead to greater protein consumption by livestock, poultry, & pisciculture/aquaculture. For more info, visit the www.righttoprotein.com
and follow @righttoprotein on Twitter, Facebook, and Instagram OR contact: contactus@righttoprotein.com



